Homepage Formula For Small Home Builders

Best practices when designing your homepage

Include a clickable logo returning to the
homepage. Add priority links:

* Models Dropdown

+ How it Works / Process

+ Financing (*Optional)

+ About

+ Contact

+ Priority CTA Button (call-to-action)

Add Business Logo a familiar recognition point for
users when visiting your for the first time.

Example of Header [H1] Formula:

“Blank Space Cabins”

Supporting text elaborating on your unique selling
point [USP] in the subheading.

+ Business name is good for SEO
[discoverability across the web]

+ Specialty & location help visitors pre-qualify

Use your best exterior shot as your hero image

A clear, simple header. No fluff. Straight to the
point.

Business Logo Models v

How It Works v

Financing  About  Contact

° Business Logo

[Business Name]
[Specialty / Tagline]

Design Cards for 3 of your most popular models.
Or, if you’re just starting out, a small, medium and
large tiny home can be great testers to see what
peaks your audience’s interest.

Essential information to add:
+ Design name

+ Bedroom number
+ House type (THOW, cabin, container home etc)
+ Hero image (Exterior Hero Shot)

« Short summary of house details, layout, and
use-case

* House dimensions
+ Starting price (don’t gate this, be transparent)

- Your Models

Customize Yours

» Unique selling point, state what you build & where you’re located

Supporting text that reinforces your building style for this *optional

Design Name

Ve

A dual CTA can be affective for maximum
engagement.

+ “Customize Yours” as primary button-- entices
visitors to take action right away.

+ “Learn More” to allow your visitors to explore
more, before taking further action.

Short summary of house details or
layout and use-case.

House Dimensions (28ft x 8ft for 224

sqft)
Starting Price ($136,000 USD)

Design Name

Short summary of house details or
layout and use-case.

House Dimensions (28ft x 8ft for 224
sqft)
Starting Price ($136,000 USD)

Design Name

Short summary of house details or
layout and use-case.

House Dimensions (28ft x 8ft for 224
sqft)
Starting Price ($136,000 USD)

Example of Formula:

+ Customize Your Tiny House Design in our 3D
Configurator!

Supporting text explanation of what to expect.

CTA Action Button

Image / GIF Preview, Example:

+ Software preview of popular design

.

Solid Background Color to break up sections and
bring focus to your priority action.

Keep header for your process simple and straight 1

to the point.

Ve

A simple 3-6 step breakdown of your design and
build process—from inquiry to move-in.

.

Ve

What to include:

+ Step Number — Shows the order of the
process.

+ Short Title — Clear and skimmable (e.g. Pick
Your Model).

+ Optional Image/lcon — Helps visualize the step.

+ Brief Description — 1-2 lines to explain what
happens here.

+ CTA Button - Only if the step needs action
(e.g. Explore Models).
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What to include:

+ Star Rating — A quick visual cue showing
customer satisfaction.

+ Header Quote — A short, punchy line pulled
from the full quote (e.g. “Best builder ever!”).

* Full Quote or Snippet — 1-3 lines sharing their
experience in their own words.

+ Customer Name — Add name, and optionally
location or build type (e.g. Alex — Cabin in
Queenstown).

.
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Optional: Certifications & Awards

* Logos or Badges — Any relevant certifications
(e.g. NZCB, Licensed Building Practitioner) or
industry awards.

+ Short Label (optional) — Add a simple title
above, like “Certified & Trusted” or “Industry
Recognised”.

Rinse and repeat—just copy and paste the
section to keep it easy!
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A question provoking header—states what the
user is already thinking. Why should | choose
you?
* Include your business name in the header -
good for SEO purposes.

.
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What to include:

+ Header — Use a question like “Why Choose
[Company]?” to tap into what visitors are
already thinking.

+ Subheader — Keep it simple (e.g. Founding
Story or Our Story).

+ Short Description — Share how long you’ve
been building, why you got started, your
specialty, and what makes you tick. Keep it
human and relatable.

* Photo of You or Your Team — Real photos help
visitors connect with the people behind the
business. Doesn’t need to be overly polished —
just authentic.

+ CTA Button - Link to your highest priority
action (e.g. Explore Designs, Start
Customizing, or See What We Build).

Header: A clear, bold title that communicates your
unique selling point.
Example for formula:

* Premium Tiny Homes On Wheels

+ Sustainably Built, Zero Compromise.

Subheading: A punchy, benefit-driven phrase that
reinforces value.

What to include:

+ Clear, Skim-able Header that sets you apart
(e.g. Flexible Financing, Nationwide Delivery,
Sustainable Materials)

+ Brief Description - Keep each one to 2-4
sentences. Explain the benefit clearly in plain
english.
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Visual Gallery

+ Three Images — Each one visually supports the
benefits listed above (kitchen, living space,
etc.)

+ Navigation Arrows — Suggests a slider or
carousel if there are more photos

[Action] your [design type] to
[achieve outcome]

Supporting sentence that reinforces action

Action Button

. How it Works [Your Process]

Supporting text that sets clear expectations without overwhelming user

Header for Step

Keep it short, no more than 3-4
®*  sentences to keep it digestible.

Customize Yours

Header for Step

Short description explaining this step.

Keep it short, no more than 3-4
sentences to keep it digestible.

Customize Yours

Quote

"Lorem ipsum dolor sit amet,

labore et dolore magna aliqua..

- Clients Name

Short description explaining this step.

consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut

Header for Step

Short description explaining this step.
Keep it short, no more than 3-4
sentences to keep it digestible.

Customize Yours

Header for Step

Short description explaining this step.
Keep it short, no more than 3-4
sentences to keep it digestible.

Customize Yours

Testimonials

Quote

"Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut
labore et dolore magna aliqua...”

- Clients Name

o2 2 9

Certifications Associations Awards

Header for Step

Short description explaining this step.
Keep it short, no more than 3-4
sentences to keep it digestible.

Customize Yours

Header for Step

Short description explaining this step.
Keep it short, no more than 3-4
sentences to keep it digestible.

Customize Yours

Quote

"Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut
labore et dolore magna aliqua...”

- Clients Name

[Action] your [design type] to
[achieve outcome]

Supporting sentence that reinforces action

Action Button

Founding Story

skills, and your ethos.

* Add a personal touch to help your
with you. Helps you become more

talking to etc.

Call To Action

e  Short description explaining this

sentences to keep it digestible.

Vs

Include:

+ Big bold Container with primary brand color, to
capture attention, and make it easy to spot as
final step.

» Motivational Header — A bold, benefit-driven
phrase that encourages action
Example: “Ready to Design Your Dream Tiny
Home?” or “Let’s Bring Your Build to Life”

+ CTA Button - Your highest priority action (e.g.
Explore Designs, Start Customizing, Book a
Call)
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Add ALL key links to your footer so users can
easily find anything they’re looking for.

Structure your footer within a chronological flow
that allows visitors:

+ Contact or visit you
+ Explore what you offer
+ Explore other helpful links

.

Financing / Pricing Model
That Makes Your Different

Why Choose [Company]

Small summary of how long you’ve been in the industry
[credibility] why you started building [house type], your

future clients connect
approachable, and

removes the barrier of what kind of person they’ll be

from the competition.

Location & Delivery Options
For Your Customers

Short description explaining this

sentences to keep it digestible.

Call To Action

. [Highlight What Makes Your Different]

Add any supporting info/unique selling point that makes you stand out

Suppliers You Work With /
Materials You Use.

Short description explaining this

benefit. Keep it short, no more than 3-4 benefit. Keep it short, no more than 3-4 benefit. Keep it short, no more than 3-4

sentences to keep it digestible.

. = R I
Motivational Header that Sparks Action!
L
Call To Action
. Contact Models Company
Business Logo
Phone: 123-456-7890 Design 1
Delivery & Site Prep
Email: contact@business.com Design 2
Workshop
Design 3
Location Blog
123 Blank Space, City, Country, Post Customize Customer Testimonials

Code

Office Hours

Ve

Social Links - Include social icons of your active
accounts so users can explore your online
presence beyond your website.

.

© f O in

3D Configurator

How it Works

7am- 6pm Mon - Fri

Our Process

Financing

Build Gallery
FAQ

Navigation Bar

Why it matters:

Your navigation helps visitors quickly find
what they’re looking for. Keep it simple and
prioritize the pages that matter most to your
new website visitors.

The CTA (call-to-action) button should guide
visitors to take the next step.

Hero Section

Why it matters:

This is the first thing people see. A strong
first impression helps visitors know exactly
what you offer and encourages them to
explore or take action right away.

Models / Designs Section

Why it matters:

This helps potential leads quickly see if you
offer something that fits their needs—and
filters out people who aren’t the right fit.
Plus, Google loves this kind of detailed info
for SEO (Search Engine Optimization)

1st Call-To-Action (CTA)

Why it matters:

Placing a strong CTA early helps guide
visitors who are ready to take action right
away. Use a contrasting background to help
it stand out.

How it Works Section

Why it matters:

This section is crucial for helping high-intent
visitors understand how working with you
actually works. A simple, structured layout
builds confidence, reduces hesitation, and
makes it easier for them to take the next
step.

Testimonials / Social Proof

Why it matters:

Social proof builds trust. It reassures
potential customers that others have had
great experiences working with you.

Optional Certifications & Awards:

Why this matters:

While certifications build trust, they aren’t
the first thing people look for—your designs
and process matter most.

Placing them after testimonials reinforces
credibility once interest is already built.

Alternatively, use small badges near your
designs if you want them seen sooner
without taking attention away from your
builds.

2nd Call To Action (CTA)

Why it matters:

Some visitors need a bit more time before
taking action. Adding another CTA acts as a
gentle reminder/nudge to get users to your
intended outcome.

About Section

Why it matters:

People buy from people. A quick backstory
builds a personal connection and gives your
brand more personality. Suddenly, you’re a
human they can approach with less friction,
rather then another faceless company.

Unique Selling Points

Why it matters:

This reinforces what makes you stand out—
and helps your value click instantly for new
visitors.

Why it matters:

Photos add credibility and appeal. They
make abstract selling points feel more real
and tangible. Placement below benefits
keeps the focus on value first, visuals
second.

Final CTA

Why it matters:

This is your last chance to convert a visitor
into a lead. A clean, bold CTA in a colored
box draws attention without clutter—
making it clear what to do next.

Footer

Why it matters:

Your footer isn’t just an afterthought — it’s
your website’s final safety net.

Visitors often scroll here when they’re
looking for something specific.

A well-structured footer improves user
experience, keeps visitors on your site
longer, and supports SEO by clearly linking
to your most valuable pages.




Example Homepage

Models Vv

ol 35

How It Works v

Financing  About  Contact

Customize Yours

‘ blank space
cabins

- Off-grid, architecturally-inspired, highly customizable cabins. Buit off-site.

o .‘- A

Explore Our Models

‘. 'l“l-_

.,

flat cabin

Delivered to and connected on your own personal plot of land anywhere in New Zealand.

Our Blank Spaces

Explore our blank space off-grid cabins

gable cabin

mono cabin

Perfect for minimalist living enthusiasts,
granny flats, guest retreats, or a cost-
effective start into homeownership.

6m x 2.45m for 20m?2
Starting Price $124,000

Perfect for minimalist living enthusiasts,
granny flats, guest retreats, or a cost-
effective start into homeownership.

/m x 2.45m for 20m?2
Starting Price $136,000

Perfect for minimalist living enthusiasts,
granny flats, guest retreats, or a cost-
effective start into homeownership.

8.5m x 2.45m for 20m?
Starting Price $158,000

Configure Your Blank Space Cabins

Explore our blank space cabins in 3D detail, customize the exterior and interior,
and explore our upgrade options to fit your unique lifestyle.

Model | Exterior

Customize Your Blank Space Cabin

Interior Add-Ons Quote

Request Quote

Save Design

Design Your Exterior

Choose Your Cladding Color Step 1/1

Cladding Color

How It Works

Meordic Pine

Here’s what to expect when you choose to build with us—clear steps, no surprises.

Discovery + Customize in 3D

Use our 3D Configurator, explore layouts,
customize exterior and interior finishes, and
choose upgrades.

Customize your design

Step 04

Order & Agreement

Finalize your order with a signed agreement and
deposit paid, and we’ll begin building your very
own blank space cabin.

Site & workshop visit

Book a visit to our workshop, and get a guided
tour through our homes and meet our team. See
real homes constructed in person.

We build your Blank Space Cabin

We’ll start building with your blank space cabin.
We’ll send you regular photo and video updates
so you’re in the loop for the whole process.

[ Testimonials ]

Sign off design & quote

Review & approve your customized design, and
we’ll provide a transparent quote so you can
move forward with confidence.

Delivery & Installation

Your blank space cabin will be delivered and
installed on-site. All ready to enjoy a sustainable,
energy-efficient home to last you generations.

What Our Customers Are Saying

6/5 stars would recommend...

"Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat.”

- Dannie & Mick

We love our blank space cabin!

"Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat.

- Heidi & Grace

High build quality, great team...

"Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat.

- Rick Rolls

Configure Your Blank Space Cabins

Explore our blank space cabins in 3D detail, customize the exterior and interior,
and explore our upgrade options to fit your unique lifestyle.

Customize Your Blank Space Cabin

Model . Exterior Interior Add-Ons Quote

Request Quote

Save Design

Design Your Exterior

Choose Your Cladding Color Step 1/1

Cladding Color

Meordic Pine

Why Choose Blank Space Cabins?

Here’s what to expect when you choose to build with us—clear steps, no surprises.

Our Story

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo
consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur.

Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo
consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident,
sunt in culpa qui officia deserunt mollit anim id est laborum.

Explore our Designs

Off-grid, highly customizable Cabins

Add any supporting info/unique selling point that makes you stand out
from the competition.

Financing / Pricing Model Location & Delivery Options  Suppliers You Work With /

That Makes Your Different  For Your Customers Matenals You Use.

Short description explaining this Short description explaining this Short description explaining this
benefit. Keep it short, no more than 3-4 benefit. Keep it short, no more than 3-4 benefit. Keep it short, no more than 3-4
sentences to keep it digestible. sentences to keep it digestible. sentences to keep it digestible.

Customize Your Cabin Today!

Ready to get started?

Explore our blank space cabins, customize your layout, choose upgrades, and get a same-day quote.

Customize Your Design Here

Models Blank Spaces tiny home checklist

Compan
Contact pany

Design 1 Delivery & Site Prep

Phone: 123-456-7890

Design 2 Workshop

Email:

contact@blankspaces.com Design 3 Blog
Customer Testimonials

Build Gallery

Location Customize

123 Blank Space, City,
Country, Post Code

3D Configurator FAQ

How it Works
Office Hours

Our Process

7am- 6pm Mon - Fri : :
Financing
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